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W, 42.04.02 Global and digital media / Fno6anbHble 1 LUbPOBLIE MeAMna ® O6ueobpasoBaTe/ibHble AUCLUM/INHBI ® [ocyaapcTBeHHasi UTOroBasi aTTectauus
® AncumnaunHbl No Bbl6opy ® dusmyeckasa KynbTypa

(aHrn.)

Foreign language (Russian as a foreign language) / Foreign language (Russian as a foreign language) / Foreign language (Russian as a foreign language) /
NHOCTpPaHHbLIN A3bIK (PYCCKMM SA3bIK KAK MHOCTPAHHbIA) 5 MHOCTPaHHbIN A3bIK (PYCCKMIN A3bIK KaK IHOCTPAHHbIA) 5 NHOCTpaHHbIN A3bIK (PYCCKNIN A3bIK KK MHOCTPAHHbIN)
PR and media relations / PR n , ,
. Media production / lNpownssoactso CMU
MeAuapunenLLeHs .
Professional workshop / lNpogeccrnoHanbHas 3
MacTepckas
. Professional workshop / Npo¢eccnoHanbHas
Professional workshop / MNpogeccnoHanbHas
MacTepcKas
MacTepckas 2
3

Modern problems and mass media agenda /

[TpobnemMbl cOBpeMeHHOCTW 1 noBecTka gHa CMU

Art and culture journalism / XXypHanucrtumka Image of a country / IMnax rocysapcrea

KYNbTYpPbl N NCKYCCTBAa Research practice / HayuHo-

Mass media legal regulations / lpaBoBoe MccnefoBaTeNbekas MpakTMKa
Methodology and methods of media research / perynnpoBaHne CMU
MeToaonorma n MmetToanka

MeJuranccieoBaHn

Modern mass communication theories /
CoBpeMeHHble Teopu MacCOBO KOMMYHUKALNN

W
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Storytelling and creative thinking /

: : CTOPUTENNINHT U KpeaTUBHOEe MblLUieHVe
Mass media sociology / Counonorvsa CMU P ¥

W
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Intercultural communication / y) 3
MeXKynbTypHaa KOMMYHUKaLWS
| Modern media systems / CoBpeMeHHble
MeZAMaCcUCTEMbI
5 A 2
AncumnanHel No Bbibopy Ne3
, , Modern media text / CoBpeMeHHbIV MeanaTekcT
Photojournalism / ®oToXypHanncTmnka g)
21
- 6
Journalism as socio-cultural phenomenon /
N y AncumnnviHel No Bbloopy Ne2 .
YPHaNNCTMKA KaK COLNOKYbTYPHbIN GeHOMeH 5 Academic and research work / HayuHo-
4 nccnegoBatenbckas pabora

| Media economics / Meanas3KOHOMMKA 3

2 Introductory practice / Yuye6Ho- MA Qualification Thesis / BeinyckHas
O3HAaKOMUTe/IbHasa NpakTuka KBannrKaLmoHHas paboTa
3 Professional-creative practice /
JVcUMnAVHbI Mo Bbl6opy Nel [TpopeccmoHanbHO-TBOpPYECcKas NpakTnKa
Academic and research work / HayuHo-
nccnegoBartenbckas pabora

5 3 6 9

drnonornyecknii pakynobTeT



AVcuMNInHbI NO BblI6OpY
42.04.02 Global and digital media / Tno6anbHble n udpoBLIE Megua

(aHrn.)
AvicumnnmHbl No BblIbopy Nef 1 n3 2 AvcumnamHel No Bbl6opy Ne2 1un32 AncumnamHel No Bbl6opy Ne3 3ns4d
Mobile journalism / MobwnnbHas Social marketing and journalism / Stereotypes in international journalism /
XKYPHANNCTUNKA CouvanbHbIN MaPKETUHT W XXYPHANNCTNKA CTepeoTunbl B MeXAYHAPOLHOW
XYPHaNNCTKe

Sports reporting / CnopTrBHa“ Data journalism / )XypHanuctmnka gaHHbIX

XXYPHaNMCTKa Propaganda in mass media / lNponaraHia B
CMU

Investigative journalism /
PaccnegoBaTtenibCckada XypHanncTrka

Infographics / Hporpaguka

drnonornyecknii pakynobTeT



